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paigns

Campaign <+ B Ad group @ ag
Onjoff Name
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You have B draft campaigns
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‘Website conversions20250218135846

Total of 5 campaigns ()

Campaigns

Spend

134.00 SAR

124.34 SAR

175,66 SAR

184.42 SAR

35.58 SAR

934.00 5AR

Impressions

9,440

20,377

17,623

S7M06

N3 60

CPM

1419 SAR

690 SAR

18.66 SAR

10.46 SAR

5.53 SAR

B8.20 SAR
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Clicks
{destination)
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105

349

1,9

CPC (destination)

1.74 SAR

1.67 SAR

0.81 SAR

0.86 SAR

092 SAR

7,2025

Aug 20, 2026 B

CTR [destination)

0.82%

118%

112%

129%

0.65%

0.89%

TikTok
113,960 1,019

Impressions Clicks

0.92 SAR S7

Avg. CPC Conversions

31 Conversion » 10.18 SAR /
Conversion
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